
A N D  W E  S E E  A  S L I C E  O F  P I Z Z A  I N  Y O U R  F U T U R E  

You need a social media ad strategy.
This document has been prepared for restricted distribution and contains materials and information that Speck 
media considers confidential, proprietary, and significant for the protection of its business. The distribution of this 
document is limited solely to those either actively involved in evaluation and selection of Speck media as the firm to 
conduct this assignment, or those that will be involved with the program described within.



Three reasons you should be 
advertising on social media.

1. Hyper-Target Customers
One of the main reasons social media marketing is so 
effective is that brands can hyper-target ideal clients based 
on exact demographics. Showing ads to the right individuals 
is a critical part of the marketing process and must be taken 
seriously to avoid wasted ad spend. 

2. Build Audiences
Building both a social audience and a landing page audience 
is critical to creating consistent and future success from your 
marketing efforts by leveraging historical data.

For example, we have targeted — and are currently targeting 
— users from audiences that were created 180 to 365 days 
ago. This means that when someone clicks an ad, visits a 
landing page or signs up to email lists, we can retarget them 
at a later date with contextual advertising and irresistible 
offers.

3. Track ROI
Another key tool for marketers that comes from social media 
advertising is the ability to directly track return on investment 
from your marketing campaigns. For example, on Facebook, 
this information is built directly into its Ads Manager platform, 
making it possible to view your budget's performance and 
analyze return on ad spend (ROAS), cost per website 
purchase, cost per lead and much more at a quick glance. 
This is huge for advertisers because you can directly track 
how your ad spend is performing, making it possible to cut 
undesirable campaigns and scale well-performing campaigns 
to bringing even more results.
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Our social media 
ads process. 

The social media channels we will use.
 
The ‘go to market’ plan, how we will go to market 
on each channel and what’s entailed. 

The costs: for setup, for the actual advertising, 
and the management of leads.

What does everything look like? 
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We define the social media channels we will use for your ads. In some case it could be just 
one channel, in others a combination. Most importantly we listen to you and provide you 
with a comprehensive strategy about the best channels to advertise on in order to 
accomplish your goals. 

The social media channels we will use.
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The ‘go to market’ plan, how we 
will go to market on each 
channel and what’s entailed. LinkedIn

Plan

Ad costs

Duration

TikTok Instagram

Design posts that show details of 
the HELOC process. The value in 
doing a HELOC, and the trust that 
Efinity brings. 

5 posts per month. 

None.

1 month

Create Efinity Mortgage channel.  

(1) ad video asset 

Type of ad - media boost with 
link to Efinity Mortgage stand 
alone page. 

$500

7 days 

$500

15 days

0

Leads 
estimate 

400

(1) ad image  asset 

Type of ad - media boost with 
chat direction

190

The costs: for setup, for 
the actual advertising, 
and the management of 
leads.

With us, there are no hidden costs. We breakdown the 
costs for:
- The setup of your social media ad campaign. This 

includes design of posts, ad creative, or any other 
materials such as videos or images that we will use. 

- The ads spend. This is the amount of ad money that 
will fuel the campaign. 

- The management of the campaign. This could be for 
leads or analytics. 

Our ‘go to market’ plan shows you exactly what your 
social media ad campaign will consist of.
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What does everything look like? 
Our ‘go to market’ plan shows you exactly what your social 
media ad campaign will consist of. From creative to launch. 
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More importantly, what do results look like? Monthly results are both managed and delivered on an ongoing basis. We can schedule an in-person meeting, conference 
call, or just email you the analytics. Leads can be delivered to your email or setup in any CRM (customer service management) system. 

What does everything look like? 
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W E  H A V E  W O R K E D  W I T H  M A J O R  B R A N D S ,  
M I D D L E  M A R K E T  C O M P A N I E S ,  S M A L L  
B U S I N E S S E S ,  A N D  I N D I V I D U A L S .  W E  D O N ’ T  
C U T  C O R N E R S  O R  T R I M  S E R V I C E S  B A S E D  O N  
S I Z E .  O U R  C L I E N T S  R E P R E S E N T  A  
R E L A T I O N S H I P  B O T H  I N  S O C I A L  M E D I A  A N D  I N  
T R U S T .  

Our clients are big and small.
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We have been around.
Michael J Lis started Speck 15 years ago. The goal was to use social media to help companies achieve their goals. A lot has changed with social media but our core 
hasn’t. Our team is a family of designers, journalists, strategists and influencers that come together to help you decipher and succeed at social media. 

We might be a tiny speck, but we deliver big results and our cooking doesn’t suck either.
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